
BRAND STYLE GUIDE PITCH PRESENTATION



FRESH LEAF FARMS

-BRIEF DESCRIPTION OF CLIENT

-DESCRIBE CLIENT NEED AND GOALS

-WHO IS THE TARGET AUDIENCE

BILL AND JIMMY PHILPOTT STARTED PLOTTING FOR A PRODUCE FARM IN 
EARLY 1984. BORN AND RAISED IN ASHEVILLE, IT WAS IMPORTANT FOR 
JIMMY TO BE PART OF THE COMMUNITY AND HELP EDUCATE OTHERS 
ON HEALTHY LIVING, GARDENING, AND COOKING.

NEEDS A LOGO THAT REFLECTS THE COMPANIES VALUES AND A 
MAGAZINE AD TO HELP ATTRACT BOTH FAMILIES AND LOCAL CHEFS.

THE GOAL IS TO PROVIDE RESTAURANTS AND THE LOCAL PUBLIC WITH 
QUALITY ORGANIC PRODUCE AT AFFORDABLE PRICES.

MEN AND WOMAN AGES 21-55 WITH A PASSION FOR HEALTHY LIVING.



RESEARCH & INSPIRATION
COLOR    FONT   TYPE    LAYOUT



CHOSEN CONCEPT SKETCHES
Logo Concept Sketches

AD Concept Sketches



LOGOS



COLOR CODES:

STYLE GUIDE
(INCLUDE: CMYK, RGB, HEX #)

(ALL FONTS USED IN BRAND IDENTITY)
TYPOGRAPHY

CMYK: 0%, 35%, 85%, 0%
RGB: 251, 176, 64
HEX #: FBB040

CMYK: 88.63%, 29.02%, 100%,19.22%
RGB: 9,117, 59
HEX #: 09753B

CMYK: 0%, 0%, 0%, 100%
RGB: 35, 31, 32
HEX #: 231F20

CMYK: 0%, 0%, 0%, 5%
RGB: 241, 242, 242
HEX #: F1F2F2

BOUCHERIE BLOCK BOLD - Name of Company (LOGO)
Antarctican Headline Bold - Name of Owners
Lato - Content on Business Card



BUSINESS CARD
BOTH VERSIONS OF BUSINESS CARD SUBMITTED TO CLIENT



MAGAZINE ADVERTISEMENT



MERCHANDISE MOCK-UPS



FINAL CLIENT PRESENTATION
LOGO    BUSINESS    CARD    MAGAZINE AD


